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 Cornerstone
2007-2008 Advertising Contract

A publication of the National Legal Aid & Defender Association
1140 Connecticut Ave., Ste. 900, Washington D.C. 20036

Phone: (202) 452-0620 Fax: (202) 872-1031 Web site: www.nlada.org
Contact Name:_______________________________________________________________
Company/Organization:__________________________________________________________
Bill to Name:___________________________________________________________________


Billing Address:_________________________________________________________________
City:_________________________________________ State:_________ZIP________________
Telephone:_________________________ Fax: _______________________ 

E-mail:_______________________Website:__________________________________________
The above named advertiser hereby agrees to purchase the following: (Please mark desired ad size)
Publication Dates:  
              May-Aug. 2007___  Sept.-Dec. Winter 2007___  Jan.-April 2008___
Full Page Ad:          $650 Color, inside cover, ad size: 7” wide by 10” tall 
        $500 Black and white, not cover, ad size: 7” wide by 10” tall


 Add a bleed to full page ads for an additional 10 percent ($65 or $50 respectively), total ad size will need to be 12” wide by 9 1/2”  tall, all printed text will need to be within the original 7” wide by 10” tall diameters.

2/3 Page Vertical:
  $410 Black and white, ad size: 4 1/2” wide by 10” tall

1/2 Page Horizontal: 
  $400 Color on back cover, ad size: 7” wide by 4 7/8” tall 
1/2 Page Island: 
  $345 Black and white, ad size: 4 1/2” wide by 7” tall
1/2 Page Vertical: 
  $345 Black and white, ad size: 3 7/6” wide by 10” tall
1/2 Page Horizontal: 
  $345 Black and white, ad size: 7” wide by 4 7/8” tall
1/3 Page Vertical: 
  $260 Black and white, ad size: 2 1/4” wide by 10” tall
1/3 Page Horizontal: 
  $260 Black and white, ad size: 4 1/2” wide by 4 7/8” tall
1/4 Page Vertical: 
  $210 Black and white, ad size: 3 7/16” wide by 4 7/8” tall
Business Card: 
  $100 Black and white, ad size: 3 7/16” wide by 2 7/32” tall

Please see the 2007 Cornerstone Media Kit for deadlines!

Total Price: $_______
 

Authorizing Official’s Signature:________________________________Date:_____________


Requirements, recommendations and specifications:

1. Advertisers should submit ads in a digital format on compact disk (CD) or by email. A PC platform is required*. The preferred digital ad format for advertising in Cornerstone is a .pdf file, as fonts can be embedded directly into the file during its creation. Live (design) files in QuarkXPress are also accepted, but the ad file must be collected for output and include all fonts and graphics used in the ad (*.tif, *.jpg or *.eps format preferred for graphics). If submitting a *.jpg or *.tif file, the ad should be no less than 600 dpi (dots per inch), as lower resolution will cause the type, which is rasterized, to become blurred and/or pixilated. 

2. Files that NLADA cannot accept for advertising include: Macromedia Freehand, Microsoft Word and InDesign files.

3. Black-and-white proofs or laser printouts must accompany all ads.

4. Alterations on original advertising copy can be made on some ads at the request of the advertiser or to meet mechanical requirements of the publication. Additional charges will be levied for these services at NLADA’s standard rates.

Billing

Cornerstone is published four times per year. First-time advertisers must pay in advance of their first insertion. All subsequent advertisements will be invoiced upon publication and are due net 30 days of invoice. All accounts not paid in full within 30 days of the date of invoice are subject to a finance charge of 1.5 percent per month. All ads are non-commissionable.

Advertisers with invoices more than 30 days outstanding will not be permitted to place advertisements in Cornerstone until outstanding payments are made. All advertisers with histories of delinquent accounts will be required to pay in advance until determined otherwise by the publisher.

Cancellations & Changes

All space cancellations or changes must be received in writing 30 days prior to the space closing date for each issue. The publisher must confirm changes in writing.

If copy/instruction changes are not received by the space-closing deadline, the advertisement will run according to its previously confirmed specifications, and the advertiser will be responsible for payment. Copy changes will only be recognized via written confirmation from the advertiser subject to the publisher’s approval. Questions regarding copy and mechanical specifications should be directed to NLADA. NLADA must be made aware of any concerns with the printing of an ad within 20 calendar days from date of invoice.

The publisher, at its discretion, may reject advertising at any time and for any reason.

Other Services

NLADA can assist you with the following changes to your materials: type changes, key codes, strip-ins or other mechanical adjustments as well as ad design and production. Charges for these production services are at NLADA’s standard rates. 

For NLADA Office use only


Approved by:_______________________________________ Date:_____________ Ad. #__________
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